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ENGLISH VERSION

Q. 1. Short Answer Questions:(Answer any FIVE) 10
Define scope of international marketing.

What are emerging concepts of social marketing?
What is value network?

Define channel power.

What is competition analysis?

What is consumer satisfaction?

Define trade promotion.
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Q. 2. (A) Explain the decision factors in International Marketing.

Q. 2. (B) Explain key commonalities between Social Marketing and Vedic Marketing.
OR

Q. 2. Explain additional "p"s of social marketing. Explain the case of Swachh Bharat 14
Abhiyan as a Social Marketing initiative.

Q. 3. Explain Marketing Distribution Channels, its importance and Value Networks in 14
detail.

OR
Q. 3. (A) Explain the digital channel revolution.

Q. 3. (B) Factors affecting international marketing.

Q. 4. Write Short Notes: (Answer any Two) 12
Explain identifying competitors.

Examples of Vedic principles in social marketing campaigns.
Identifying and evaluating channel alternatives

Types of competition
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