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RAN-2508000606020005
T. Y. B. Com. (NEP) (Sem.-VI) Examination March - 2026

Marketing - VII (Major)

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

Q. 1.  V|„$L$p S>hpb“p âñp¡ : (L$p¡C‘Z ‘p„Q S>hpb Ap‘p¡) 10
 1. Ap„sffpô²$ue dpL£$qV„$N“p rhõspf “¡ ìep¿epres L$fp¡.
 2. kpdprS>L$ dpL£$qV„$N“p Dcfsp ¿epgp¡ iy„ R>¡?
 3. d|ëe “¡V$hL®$ iy„ R>¡?
 4. Q¡“g ‘phf ìep¿epres L$fp¡.
 5. õ‘^p® rhïg¡jZ iy„ R>¡?
 6. N°plL$ k„sp¡j iy„ R>¡?
 7. h¡‘pf âp¡Ðkpl““¡ ìep¿epres L$fp¡.

Q. 2. (A) Ap„sffpô²$ue dpL£$qV„$Ndp„ r“Z®e“p ‘qfbmp¡ kdÅhp¡. 7

Q. 2. (b) kpdprS>L$ dpL£$qV„$N A“¡ h¥qv$L$ dpL£$qV„$N hÃQ¡“u dy¿e kdp“spAp¡ kdÅhp¡. 7

A’hp

Q. 2.  kpdprS>L$ dpL£$qV„$N“p h^pfp“p ""‘u'' kdÅhp¡. õhÃR> cpfs Arcep““p dpdgp“¡ kpdprS>L$  14
  dpL£$qV„$N ‘l¡g sfuL¡$ kdÅhp¡.

Q. 3.  dpL£$qV„$N rhsfZ Q¡“gp¡, s¡“y„ dlÐh A“¡ d|ëe “¡V$hL®$“¡ rhNshpf kdÅhp¡.  14

A’hp

Q. 3. (A) qX$rS>V$g Q¡“g ¾$p„rs“¡ kdÅhp¡.    7

Q. 3. (b) Ap„sffpô²$ue dpL£$qV„$N“¡ Akf L$fsp ‘qfbmp¡ kdÅhp¡. 7

Q. 4.  V|„$L$u “p¢^p¡ gMp¡: (L$p¡C‘Z b¡)    12
 1. õ‘^®L$p¡“¡ Ap¡mMhp“„y kdÅhp¡.
 2. kpdprS>L$ dpL£$qV„$N Ty„b¡idp„ h¥qv$L$ rkÙp„sp¡“p Dv$plfZp¡.
 3. Q¡“g rhL$ë‘p¡ Ap¡mMhp A“¡ s¡“y„ d|ëep„L$“ L$fhy„.
 4. õ‘^p®“p âL$pfp¡
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ENGLISH VERSION

Q. 1.  Short Answer Questions:(Answer any FIVE) 10
	 1.	 Define	scope	of	international	marketing.
	 2.	 What	are	emerging	concepts	of	social	marketing?
	 3.	 What	is	value	network?
	 4.	 Define	channel	power.
	 5.	 What	is	competition	analysis?
	 6.	 What	is	consumer	satisfaction?
	 7.	 Define	trade	promotion.

Q. 2. (A)	 Explain	the	decision	factors	in	International	Marketing.	 7

Q. 2. (B)	 Explain	key	commonalities	between	Social	Marketing	and	Vedic	Marketing.	 7

OR

Q. 2.	 	 Explain	additional	"p"s	of	social	marketing.	Explain	the	case	of	Swachh	Bharat	 14
	 	 Abhiyan	as	a	Social	Marketing	initiative.	

Q. 3.	 	 Explain	Marketing	Distribution	Channels,	its	importance	and	Value	Networks	in		 14
  detail.

OR

Q. 3. (A)	 Explain	the	digital	channel	revolution.	 	 7

Q. 3. (B)	 Factors	affecting	international	marketing.		 7

Q. 4.  Write Short Notes: (Answer any Two)  12
	 1.	 Explain	identifying	competitors.
	 2.	 Examples	of	Vedic	principles	in	social	marketing	campaigns.
	 3.	 Identifying	and	evaluating	channel	alternatives
	 4.	 Types	of	competition


